1 h St Patrick’s 
17th 


Jow are you selling your Para- 
unt-Chr comedies? Check 
on yourself and start thinking 
4 because Al Christie is going 
offer some prizes for advertis- 
and exploitation that will 
ke it well worth your while to 
EY d these famous laugh- 
ms with all the ingenuity you 
ssess. This is another instance 
'Publix-Producer cooperation 


j every Publix manager and 
ss representative will be eligi- 
. All Paramount-Christie ad- 
tising and exploitation from 
nuary first to St. Patrick’s Day, 
larch 17th) will be studied and 
alyzed. Every thing you do for 
Paramount-Christie Comedy in 
g period will count, so be sure 
‘gr campaign reports are sent to 
| , regularly. ONLY 
ACTUAL 
"OF EXPLOITATION 


Day, March 


tunity for the meri ot 
s just been negotiated 
stead with Pat Dowling 
Al Christie. Dowl- 


a ount-Christie comé- 
4g are being acknowledged by 
| an tibitors everywhere 
‘the best comedies 
ever made, and 
‘the business fifteen 
lave more laughs in 
than practically all 
ye comedies on the 


is this—that a 
sen minute Christie 
along way toward 
rorth to people 
ough to get into 


> Wows 
I just looked at 
“Nifty Nags,’ in 
‘guy with the chin 
a sulky race and 
kwards. Besides 
f the race, there’s 
the foaqt in the 
eas to the inch on 


to the monkey out in Selig’s 
fo the bird who claims there’s 


hing new in the two-reel come- 
' vant him to see—with an 
nce — Anne Cornwall in 
ighting Fanny.” A girl in a 
pts cine a track meet, with 
Ings on her shoes so when she 

over the hurdles it looks 
@ balloon ascension. I saw 
ee tried out at a theatre 
@re there were only six kids in 
‘audience. But the college-age 
wd and the adults were laugh- 
just like the kids do at slap- 
‘k stuff. New and different. 
*Te’s a comedy which should 

every big-time house in 


@ve just finished another 
que and “different” one — 
oly Mackerel,” in which Jim- 
? Adams, wife and cute three- 
old baby and a baby elephant 
Uhalf a dozen trained seals are 
ig to get along with a land- 
lin ton flat. It’s a 
(+ Not only for kids, but 
i men and women. 
only mention three of the 
. t comedies, and they are not 
Pte than the rest of this 
es. I'll gamble with you any 
of these Paramount-Christie 


more entertain-| OPINION for the prize announee- 
t per minute of} ment. 
any other] and start working, because it will 


Sam Katz, President of Publix Theatres Corporation, whose out- 
line of the Publix policy in the matter of stage entertainment was 
enthusiastically endorsed by the representatives of the Publix affilia- 
tions at the Atlantic City session and who painted a roseate picture 
of what the future was to bring in the way of forthcoming unit pro- 
ductions. 


RALPH KOHN BRINGS 
MESSAGE TO MEETING 


One of tne most important and gratifying addresses 
made at the Atlantie City meeting was delivered by 
Ralph Kohn, Treasurer of Paramount-Famous Lasky 
Corporation—who complimented Mr. Katz on the -fine 
spirit with which the policies of Publix have been de- 
termined and carried out. 


Mr. Kohn quoted Adolph Zukor as being in full ac- | 
cord with the stage presentation plans and activities as 
developed by Publix. 


Mr. Kohn brought a message to the meeting from 
Adolph Zukor and the directors of the Corporation, ex- 
pressing their pleasure and happiness in the progress of 
Publix and stating their confidence in the policies of the 
Theatre Corporation as they are now being carried out. 


be a merry race. Remember it 
will be a free-for-all competition 
and every Publix theatre includ- 
ing affiliated circuits, will be in- 
»luded. 


single picture on the screen. 
Watch next week’s PUBLIX 


Get out your ideas now 


ert ee 


‘. ey ae 


preartanat 


WIDE IN SCOPE KATZ 


“fi ee 


PRODUCTION 
CONVENTION 


STATES TO PARTNERS 


_ What was undoubtedly the most constructive and illuminating 
session for the purpose of steering a straight, true course in the 
guidance of Publix Theatres’ stage productions was that which was 
held last week in the Hotel Ambassador at Atlantic City. 


In order that the various partners affiliated with the Publix 
Theatres might come to an understanding of the wide scope the pro- 
duction department of Publix has attained, the partners or their 
representatives present were requested to discuss openly various 
phases of the stage productions with the members of the production 
staff. In bringing the meeting to order, Sam Katz, president of Publix 
Theatres Corporation, sketched graphically the obstacles that had 
been hurdled in the matter of rounding out a concrete scheme for 


the maximum in entertainment. 


Mr. Katz pointed out the progress 


made, the manner in which loose ends were picked up and rough edges 
smoothed and how those men who pattern the stage shows were con- 
tinually functioning towards the acme of production efficiency. 

Mr. Katz, in pointing out how Jesse L. Lasky was won over to 
the belief that the Publix policy of entertainment on the stage is one 
of the vital arteries in the exhibition field, said: 


“In commenting on our policy, Mr. Lasky stated that presenta- 
tions were, in his opinion, a very necessary adjunct to the type of 


theatre in which they were being shown. 


Secondly, he felt that as 


nearly as his show experience pointed out td him, we were on the 
right road in the character of thing we were doing, that the thing 
we were trying to do had box-office possibilities, that the theatres 
required them—and then, without any solicitation, whatever, on our 
part, and much to our surprise, sat down and dictated an article to 
be distributed through the Press in defense of presentations, which 
in my opinion is the most clearly defined ‘opinion of this subject that 


I have ever heard. 


“He began on the premise that the large theatre required about 
two hours to two hours and a quarter of entertainment: that the 
average motion picture when played in those theatres ran from sixty- 
five to seventy-five minutes; that there was a gap then of from fifty 
to sixty minutes to be filled in every week, and that he felt that of 
that time half of it could well be allocated to the unit as is being 


NOTE THESE CHANGES 


“HIGHLIGHTS”’’—Lewis and 
Dody replace Clifton and 
DeRex following Chicago, 
opening in Des Moines. 
Rae Samuels booked for 3 
weeks. 

“STEPPIN’ HIGH’’—Ross & 
Gilbert will close in Chi- 


cago. 
“MAKIN’ MOVIES” — Moro 


& Moro close in San An- 
tonio January 20th. 
“SHADOWLAND” — Collins 
& Hart join this show 
opening in Des Moines 
January 13th replacing 
The LaVeens. Idrena Har- 
rison (The Doll) cancelled. 
“MOONLIT WATERS”’—The 
*“ Janton Sisters replace 
Helen Yorke. The Dean 
Brothers replace Myrio & 
Desha; after Chicago. 


PUBLIX P, A. NOW 
AT COAST STUDIOS 


Jack Pegler, one of our ace 
publicity men has graduated. He 
is now special exploitation repre- 
sentative at the Paramount West 
Coast Studios in Hollywood. 


H. B. FRANKLIN HOME OFFICE 
VISITOR 


Harold B. Franklin, President 
of West Coast Theatres Corpora- 
tion, is in New York on a brief 
business visit. He expressed keen 


approval of the improvement in 
the current stage shows at the 
Paramount. 


done. 


‘ “He made very clear in that ar- 

ticle that he was opposed to the 
so-called prologues, because he 
couldn’t conceive of where the 
avelage person, running a theatre 
or producing for a theatre, could 
properly look at a motion picture 
and interpret a prologue for that 
so as to properly prepare the au- 
dience’s viewpoint for that picture. 
That, he was opposed to. He felt 
our acts were entertainment, and 
therefore right.’ 


Referring to the arrangement 
with Loew, and the manner in 
which this plan will facilitate 
the procuring of better talent and 
greater efficiency, Mr. Katz con- 
tinued: 

“It brought a series of talks, in 
which we pointed out this organ- 
ization to the Loew people, its pos- 
sibilities in our opinion, the work 
that it had done, what it was cap- 
able of doing with additional pDlay- 
ing time, etc. And an arrange- 
ment has been consummated, 
whereby these units will play the 
De Luxe theatres in the Loew 
towns. For the present, those will 
include Washington, Baltimore, 
Pittsburgh, Cleveland—and Kan- 
sas City returns into the scheme 
of things. 

“There will be added to these 
towns sometime during the com- 
ing year, Syracuse, Jersey City, 
Columbus, Providence and pos- 
sibly the new theatres that they 
are building in and about Greater 
New York. Those will be added in 
the Loew towns. 

“There will be added, of our 
own, during this coming year, 
Minneapolis, Toledo, Brooklyn. 
We are also in the process of ne- 
gotiating some additional territory 
and towns. So that we have ap- 
parently a reasonable right to look 
forward to thirty-five playing 
weeks before next year this time, 


(Cont. on page 3) 
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‘BLUE PLATE’? ENTERTAININ 


ANDERSON SHOW 
RICH IN VIANDS 
TO GHASE BLUES 


With its azure motif in Dutch 
nicely developed from the open- 
ing number to the close of the 
curtains, John Murray Anderson’s 
latest Publix production,, “Blue 
Plate,’ reveals itself as a fast- 
moving unit beautifully and ar- 
iistically mounted, and replete 
with well-balanced entertainment 
and novel effects, “Two Little 
Wooden Shoes,” the opening num- 
ber, is sung by Lorraine Tumler, 
with a Foster Girl group dancing 
in the background. Miss Tumler, 
a beautiful young girl of striking 
stage appearance, is gifted with a 
rich voice. 

A unique novelty in this num- 
ber is a harmonious accompani- 
ment by the Foster Girls through 
the medium of bells camouflaged 


in floral baskets, which the| 
charmers shoulder. “A Dutch 
Treat” brings on Gordon and 


King, an unusual pair of acrobatic 
buck steppers who topped the 
show at the Paramount. Variety 
gave these two boys a rave, and 
forecast them as future musical 
comedy favorites. Tom Long and 
Sally Small have a novelty jug- 
gling specialty in which a number 
of laughs are interspersed due to 
the fact that their physical ap- 


pearance conforms to their sur- | 


names. 


Lorraine Tumler follows with a| 
rendition of “Among My Souve-| 
nirs,” a popular ballad certain of} 


salvos of- applause from any au- 
dience. “A Study in Blue and 
White” reveals the Foster Giris 
in a fast-moving dance specialty. 
Myers and Hanford, 


Village Follies” 
other big Broadway musical pro- 
ductions, are making their first 
picture house appearance in “Blue 
Plate,” opening with their comedy 


number, “Down in Arkansas,” and | 


following with a musical saw 


number, which is one of the big} 
features of the production. Koeh-| 


ler and Edith, sensational roller 
skaters, have a routine of trick 
material executed on a small mat 
which evokes round after round 
of merited applause. In this pro- 
duction Anderson has one of the 
fiashiest finales that has been seen 
in a Publix show. It introduces 
a windmill effect, with a practical 
revolving mifl. The Foster Girls 
perform a routine of acrobatic 
aerial fedts on the arms of the 
mill, which later under a colorful 
illumination arrangement rapidly 
revolves, with the girls still clut- 
ching the arms. The setting and 


designed by Herman Rosse. 


PROPER TITLES HELP 
BOX OFFICE RETURNS 


The importance of titles for acts 
was emphasized by Jack Parting- 
ton. Regarding good selling titles 
for the units shows -Partington 
said: 

“When the show gets out in the 
field and the manager wants to sell 
it along with the picture, I believe 


portant factor. A good title should 


be selected, if possible, for every | 


show.” 
Looking ahead a little, Parting- 


ton said: “There is another thing | 


that we are up against that will| 
jand Sally Small, who are appear- 


be eliminated in the future and 
that is that we now have to as- 
semble. for every unit that goes 
out a new line of girls and an en- 
tire new cast of people. In a few 
months, however, we ought to 
have acts that will be recognzed as 
Publix acts, just like the Keith 
and Orpheum Circuits now have 
acts that have been with those 
people for years. We will get to 
that stage and in another year we 
should have people with us who 
will mean something to the box- 
office as they go around the cir- 
cuit.” 


who have} 
been featured in the “Greenwich | 
and numerous} 


|saw and Lou’s dance soon had | 


| ; 
costumes for “Blue Plate” were| Pores 
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JUST TWO FARM HANDS 
MADE BROADWAY BLINK 


MYERS AND HANFORD GOT MUSIC 


FROM A SAW; 


ZIEGFELD SAW THEM 


AND GOT THEM FOR HIS “FOLLIES” 


A couple of farm hands from. 
will appear at the....... _..Theatre in another of John Murray | 
| being 


Somewhere away out in Arkansas 


Anderson’s dazzling spectacles fashioned after a blue plate and 


ealled ‘“‘Blue Plate.” 


‘As Anderson is very strict in making sure that 


he provides the finest of entertainment in his Publix revues, the above | 
leducation, after she graduated 


statement calls for some explanation. 
Ford Hanford was a farm hand on his father’s farm in Arkansas 


and like most small towners, he longed for the big cities. 


RUBES FROM ARKANSAS 


Ce EAS 


He was 


Ford Hanford and Lou Myers 


sent to the village for a saw. He reached there easily enough, but 
on his return trip the team of horses decided to talk over the we ather 


so they stopped under a shady tree. 


the horses, but he loved animals 
too much to hit them. Instead 
he started banging away on the 
saw with a little hammer that was 
in the wagon. He found that by 
bending the saw and hitting if 
with the hammer in a certain 
place he could get a tune out of 
it. He beeame so absorbed in 
trying to play a popular tune of 
those days on it that he did not 
notice the hours rush by. When 
he finally decided to start for 
home he ran the horses all the 
way. That night after dinner he 
surprised his family by playing a 
tune on the saw. Lou Myers, a 
neighbor’s bey, who had come 
over to see his friend Ford, sud-| 
denly started a funny dance, 
something in between a jig and 
a tap dance. The music from the | 


family rolling on their 
sides with laughter. 


The two youths practiced and 
entertained the town folk at a 
barn dance. Soon their outere| 
tainment was eagerly sought af- 
ter by various towns and their 
popularity was so widespread as 
to reach the ears of an agent of 
Florenz Ziegfeld who gave con- 
tracts to the two boys to appear 
in the internationally known 
Ziegfeld ‘‘Follies.”” Their success 


Hanford was roaring angry at 


on Broadway was immediate. In 
rapid succession they played in 
the “Greenwich Village Follies” 
and toured the Loew and Keith 
circuits. Their performance at 
the Palace Theatre, New York, 
the theatre that is considered th« 
top rung of the ladder in the 
success of a vaudevillian’s career 
was the cause of the New York 
newspapers giving columns of 
space to the praise of the farm 
hands from Arkansas. They also 
toured the country with Elsie 
Janis and Vincent Lopez. The 
Arkansas Valentinos have made 
a number of Victor records that 
were a sell out. 

The saw that Hanford uses is 


one of the common carpenter typ« 
A good deal of comment by people 
who refuse to believe that melo 


dies can be hammered out of a 
Saw, is the reason for the team 
of Myers and Hanford offering 
a substantial reward to anyons 
who can prove that their famous 
tunes are not rendered on a plain 
everyday variety of saw. 

Myers does a very funny dance 
in a pair of shoes about a dozen 
sizes too large for him The 
Singing of the team kept the 
audiences of the Paramount 
Theatre, Néw York, in side-split 
ting laughter. 


THEIR FUNNY ANTICS 


that the title of the show is an im-|- 


MADE ROYALTY LAUGH 


You will laugh—-royalty did— 
at the funny tactics of Tom Long 


AS AA io Cas wos a Theatre 
next week in John Murray Ander- 
son’s “Blue Plate,” Seventeen 
years of making people laugh 
have amply prepared this happy 
couple for their tour over the 
United States through the Publix 
Theatres. Every well known thea- 
tre circuit has been visited by this 
pair. 

The appearance of Long and 
Small before King George and 
Queen Mary of England brought 
forth a request to again go 
through their act. This inter- 


national team has appeared befor 


} Many of the royal families of Eu 


rode and was in much demand in 
the various cities that they visited 
Bickerings between theatres which 
wanted their act are ruefully re- 
membered by the pair who were | 
greatly inconvenienced by having | 
to keep on the go so that they | 


might avoid the hordes of theat-| 


rical bookers who wanted them to | cessfully launched the 75¢ 


| Sweet 
i Ever since Miss Tumler has sung 


VOICE AND BEAUTY 
LORRAINE’S ASSETS 


Lorraine Tumler, who 1s also 
well known as the girl with the 
schoolgirl complexion and as the 
miss with the silvery . voice, will 
appear again in (name of city) at 
the ava + Theatre in John Mur- 
ray Anderson’s “Blue Plate.” 
Sweet Lorraine, as Miss Tumler is 
popularly known to the Publix au- 
diences, has sung in her own in- 
imitable way in other Publix thea- 
tre revues, foremost among them 
“Knick-Knacks” and the 
“Syneopated Menu.” 


Miss Tumler left the light of} The 


from High School, for the bright 
lights of the stage. She studied 
under the famous John Dwight 
Sample of Chicago, who declared 
Lorraine his star pupil. 


professionally she has appeared 


lunder the Publix banner, and in 
ithe year and a half that she has 


been on the stage she has delight- 
ed her audiences with her charm- 
ing personality and voice. 


RISK NECKS 


ROLLER SKAT 


Koehler and Edith 


in New York. 
marvels of the rink 
square, a fact that adds to their 

The whirlwind skating of this 
couple has kept them in constant 
demand on Broadway. For a time 
they made those who frequented 
the Casa Lopez, one of the Great 


White Way’s favorite night clubs, | 


gasp with astonishment and won- 
der. Their dizzy whirls, break 
aways and holds have entertained 


the entire United States through 


the various theatre circuits 
Never before has such startling 

‘oller skating been presented at 

the Theatre. Their superb, 


e-racking skating on wheels 


BOOK TIE-UPS- 


srosset & Dunlap, having suec- 
editions 


( 


sign contracts. Tom Long be lof Wings” 
P ars a | ngs” and “Ge 
sear on his left 1 = 5 4 | ter Blondes” d “Gentlemen Pre- 
eg where he was | es” are waging a st 
shot during an altercation ; |campaign t BtrOSe 
g altercation and gun nh to book dealers on the 
fight between two booking agents |bopular priced volume of “Beau 


who were eager to secure his and | 


| 


his diminutive wife’s services. 


|Sabreuer.”’ "They have 


issued a 


striking circular to the trade 


which stresses the advantages of | 


the foremost 
will do before the audiences at the.....7 ae 
“Blue Plate,” the spectacular skating that: n 
Variety, the theatrical paper, 5 
but adds that their 


jis all the m 
| stops to cor 


—=—= 


| don and 1] 
| the theatre 
than six yes 
| they have ap 
| to-b ; ot 
‘Swe - . 4 
| Lights,” ff bn 
| acknowledge 
|ful tour of 
| circuits Q 
lly fit-for ac 
the 
| Publix t 


DAIL 


we 


marvelous pe 


| tying up 
| Piet 


| mult 
| whieh 
| ment 
| photos 
| of 
| bookw 
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JSCIO GLIMPSED THEM FROM AN ATLANTIC CITY RINGSIDE SEAT 


1T FINSTON 
ULONT BE A Musi- 
AN 1F HE DIDNT re 
TO PINOCHLE 


HARRY 
MARX. 


Goop ov ‘ARRY 
WAS IMMENSE 


OLMSTEAD 


‘DIDNT SAY MUCH- 
BuT PROBABLY 
DIO AS MUCH 
“THINKING AS ANY. 
‘ONE PRESENT, 


WAS ON THE 
LOOKOUT FOR 


NEW TALENT/ 
FRANK 


CAMBRIA 
TOOK THE GANG 
THRU EUROPES 
BACK-S TAGES 


SAM DENBOW Jr. 


MADE HiS FIRST 
PUBLIC APPEARANCE 


AS PUBLIX “VP: 


A-M- 


BOTSFORD 


. TALKING ON HOW 

PUBLIX WAS BE- 

COMING AS BIGA - 
TRADE MARK AS 

CARTERS PILLS | 


SAM YATZ 


GOT A BIG HAND AFTER HIS 


ter results. I think that is about 
as much work as any producer 
ought to do to get the maximum 
entertainment value into the 
thing he is doing—one a month. 

“The producer will have, dur- 
ing the run of this year, a rather 
complete organization within 
-| himself for his work. He will 
have a definite unit of the mus- 
Pical organization with him all the 
‘time, thinking right along as he 
is working during that entire 
period, emphasizing, suggesting 
and working with him. He will 
have increasing assistance from 
designers, costumers. and_ all 
other brain that may be of help 
in bettering his work. 

“From that point on, we are 
going to establish out in the field 
District Production Supervisors— 
for want of a better name. We 
are going to take those young 
men who show an aptitude for the 
business and give them three or 
four towns to check. They will 
become familiar with the show at 
its inception, and they will make 
certain towns—for instance, one 
man will continually make New 
York, New Haven, Boston and 
Buffalo, and he will be in those 
towns evéry week checking light- 
ing, checking talent, checking 
scenery, checking everything — 
checking the entire production. 

“So that with’ the assistance 
given to the producer at the 
Home Office, with the increased 


3 VITAL TO 
ERTAINMENT 


are able, with a bit 
on, to think of their 
Cowan went through 
y hectic spas in his 


‘was in Europe at that 
And it was quite a job. But 
now set so that the 
s-do a show every third 

am in hopes that before 

is out the new producers. 
had sufficient experience 

| a schedule where the 


hink that when we get to 
Schedule we will begin to get 
r better work and bet- 


playing time, which in itself 
should enable the producer to 
have a better variety of talent to 
draw from, with increasingly new 
ideas in production values that 
may come from designers, cos- 
tumers, and the like, he should, 
as a result of that, turn out bet- 
ter work in the first instance, and 
feel reasonably assured that the 
work he has done will be prop- 
erly presented and represented in 
its tour around the country. 

“We are opening our own CcOSs- 
tume shop. I think that will be 
in effect within the next few 
weeks. We are opening that shop 
to build our own costumes, hop- 
ing thereby to save some money 
or at least. gets more for the 
money we are spending at the 
present time. 

“Our scenic studio is showing 
continuous improvement; there is 
a better class of men coming in 
there all the time, and I think 
that* the sets that you now: see 
and have seen in the last six or 
eight weeks are evidence in them- 
selves of the better class of work- 
manship coming out of that 
studio. ‘3 

“Now, all of the work of the 
producer and that entire organi- 
zation would be to no avail un- 
less it were properly comple- 
mented by the proper musical as- 
sistance, first at its source; sec- 
ondly out in the field, from the 
standpoint of how these acts are 


INTRODUCTORY TALK / 


finally played by the various or- 
chestras around the country. 
‘‘We have had occasion to visit 
different theatres and have noted 
that an act may be splendid in 
one place and only fair in an- 
other place—and primarily be- 


cause of what is done to it by. 


the band or the orchestra. We 
are trying, therefore, to build an 
organization that may, as nearly 
as such a thing is possible, safe- 
guard that production, first, at its 
inception, ard then while it is out 
on the road. And in that depart- 
ment we are going to spend a 
great deal of money, beginning 
now. We have authorized Mr. 
Finston to draw into the Home 
Office Mr. Borros Morris, who has 
done some vyery splendid work for 
us out in the field and who for 
the past two years has been con- 
fined to a type of town that 
needed showmanship of a high 
order on a reasonable'cost. In 
other words, Mr. Morris has been 
confined primarily to the smaller 
towns, and in those towns for 
the past two years, in our opin- 
ion, has acquired an education 
that can now be used very bene- 


ficially throughout the circuit. So |- 


he will come into the Home Of- 
fice with Mr. Finston, 


“We are drafting Mr. Talbot 
who has been the conductor at 
the Paramount Theatre to come 
up from that theatre into the 
Home Office. 


eff 


“We have Mr. Press and Mr. 
Joe Finston on the business side, 
as the nucleus of the executive 
administration of the Musical De- 
partment. 

“In , other words, those five 
men will guide the executive ad- 
ministration of the Musical De- 
partment. We have authorized 
Mr. Finston to proceed along this 


line: To establish a series of 
teams, consisting of in one in- 
stance Mr. Terr, who has been 


doing this work since its incep- 
tion, and another man with him; 
Mr. Boutelji, and another man 
with him. We will have four 
complete teams and one under- 
study. 

“The vaudeville office, the Ar- 
tists Booking Office, which started 
two years ago very quietly and 
very humbly, is now a reasonably 
full grown child and it, in as- 
sociation with other agencies, is 
now in a position where I think 
it can secure for your theatres 
and for these acts talent compar- 
able with what anybody can se- 
cure, and with increasing economic 
advantage, due to the greater 
playing time. 

“So that we see, as I said in 
the beginning, a rounding out 
during this coming period that 
ought to definitely manifest itself 
in continued improved quality of 
the acts. The organization is sin- 
gularly set up. It has, by virtue 


(Continued on page 5) 
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CONVENTION CHATTERINGS 
| se and : 
BOARDWALK BREVITIES 


By Jack McInerney 


_ As we caught it Sam Katz was the best dressed man present, Sam Dembow had the most in- 
triguing moustache, Harry Marx was the best looking, Earl Sanders had the reddest hair, Dave 
Chatkin was the luckiest, Paul Raibourn was the quietest, Frank Cambria was the speediest on a} 
split second ticket to and from the dining room, John Murray Anderson used the longest words 
and A. M. Botsford had the best looking wife. ; 


Howard Pierce took a joy-hop in a boardwalk chair and seemed nonplussed when the pusher 
couldn’t wheel the rolling basket right into the hotel lobby. 


One of the best outbursts of the day was that contributed by Nat Finston who, despite the | 
fact that he is a musician, is gifted with a keen sense of humor. In his talk Nat referred to | 


a ‘‘business administration.’’ Later Ralph Kohn of Paramount pointed out that when a musi-| 
cian spoke that way “‘the millenium had been reached.’’ : 


COWAN PRAISES 
“HIS GANG” 


“T have been around the 
show business a long time, 
and I have come in contact 
with a great many men, but 
I don’t know any place we 
could find a finer gang all 
the way through than the 
boys who have been working 
with us.” 

Such was the tribute paid 
the members of the Publix 
production staff by its head, 
James R. Cowan, at the At- 
lantie City meeting. 

“I believe that the boys 
have sarted to think along 
the right Ines all the time, 
and they are perfectly wil- 
ling to do everyt Ps they 


One of the most attentive listeners 
was A. H. Blank. Bui afier it was 
all over Blank, who is a little hard of 
hearing, admiited,that quite a little 
had gone over his head. 


A MESSAGE TO ALL DELUXE THEATRE M 


This issue of Publix Opinion tells you a little of a meeting in Atlantis 
were present the Production and Musical Departments and the various pal 
cities where the band unit shows are now playing. 


Lack of time saved Paul Oscard 
the effort of a-speech. Which was 
probably just as well for with 
Paul, Charlie Skouras, Mike Shea 
and Boris Morris all spouting sim- 
ultaneously it might have seemed 
the League of Nations was.in ses- 
sion. Paul, however, made his 
speech on the train—-and with 
gestures. 


Familiar as we are in the home office with the work of these two depart 
was brought forcibly to mind again the very remarkable organization which i 


band show producing idea. 


It would be impossible to give you any idea in a letter of the amount o 
which have gone into the establishment of this producing organization. Every 
men—Cowan, the producers, and the musical heads— is giving up eighteen he 
the most complicated requirements of production, costume, scenic design, 1 
amet booking, and the hundred and one other elements that go into putting 
shows. ‘ | 


We don’t know whether Robert 
Lieber was ever a member of Con- 
gress but he spoke in a manner di- 
rect enough to make even that august 
body sit-up and take notice. 


The stenographi¢ machine of} 
the typewriter tickler taking the 
speeches got jammed and gave up 
the ghost with a long wheezy 
rattle during one of the speeches. 
After Charlie Skouras finished his 
speech, the machine was all right a 
again. These men are working at full tilt days and nights on these shows, 
brought out strongly at the meeting the tremendous accomplishment that 


during the past few months. 


Dave Chatkin walked five miles up 
the boardwalk and came back crawl-|. 
ing on his hands. 


When Jack Partington asked 
whether unit talent should repeat 
or not, Irvin Talbot began sing- 
ing the aria from Leonora Cori. 


To hear the various producers and members of the musical and produce 
modestly tell of what work has gone into their accomplishments was an insr 
those who heard them, and we are sure if you could have been present you: 
more able to appreciate some of the difficulties, some of the expense, some of 
and all of the tremendous mental and physical work that is noceuaal for the 
tioning of such an organization. oe 


The most striking of all facts was that some of our friends who looked " 


unit policy with some scepticism supported our results and our future hope 
thusiasm than we believed possible. 


If the field could know the days 
and nights (and Sundays) of work 
being put in by Jimmy Cowan and the 
production department they'd realize 
what these new unit productions mean 
én time, totl, money and sweat. 


n 


4 
Seid 


Doc. Stern made a personal ap- 
pearance but his professional serv- 
ices were not in demand. He un- / 
consciously fiddled with his first- 
aid kit, however, when he saw 
Milt Feld snap at a pork chop. 


A fortune-teller on the Boardwalk 
told Moe Press to buy Pardmount 
stock, quick. He phoned an order to 
his broker in New York and the stock 
quietly and quickly settled back three 
points. Moe voted to hold the next 
meeting at the Astor. 


7s fact—everyone connected with the meeting participated in a moet: 
constructive discussion of our future, as a result of our past experience : 


We, as members of the home office staff, are extremely sorry that ‘ia ; 
been present to carry back to your theatres some of that enthusiastic vealiaal 
being done for you. We are trying to put these facts in a letter, knowing t i 
ours can properly convey the spirit that we would like to Beondlesil Ho | 
words for gospel; your production and music departments are enga ail in ¥ 
be duplicated anywhere in the United States. They are giving all thei ti 
all their energy, and the company is giving tremendous sums of mon ~~ 
productions that are the envy of all the other theatres in the world. 7s 


‘ Get behind what is being given to all with all your might and main and you 
which is the secret of all success, will communicate itself to your publi aan 
whom you come in contact. pudic anee 


Sam Palmer of the Publicity 
Department was too busy to at- 
tend. Sam holds all records for 
being the busiest man in Times 
Square. He gets 57 phone calls 
per day from Earl Sanders con- 
cerning booking changes and 
writes on an average of 200 let- 
ters every week about trailers, 
photos, billmg and cancellations. 
In his spare time, Sam edits the 
weekly program for the Para- 
mount, Rivoli-United-Artists and 
Rialto Theatres in New York. 


What maddened the mob more than 
the slow motion ambassador waiters 
was the sight of Leroy Furman onk- 
ling up the boardwalk with a beautiful 
blonde. Your correspondent estimates 
he wore out three pairs of rubber 
heels. 


Kindest regards. 
Very truly yours, 


SAM DEMBOW, Jr, 
HARRY MARX 


When the musketeers got back 
to Sardi’s they thought the session 
wag still on and began signing the 
checks. But they soon learned it 
bad to be ‘‘on the line.” 4 
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RUTH TAYLOR ON TRIUMPHANT TOUR 
““BLONDE PERSONALITY” 


BLUES | 


A quintet of beauties from “Blue Plate” has organized jazz band and their snappy syncopation puts 
pep in cast during the lones ome hours between shows. 


STAGES OF GERMANY 


% 


Photo by Nathan, P. O. Staff Photographer. 


SHOW GREAT ADVANCE 


The marked progress of stagecraft in Germany and its possible 


influence on our theatres was graphically recounted at the Atlantic 


Gity session by Frank Cambria of the Publix production staff who 
recently returned to the home office after an intensive study of 


BHuropean stage activities. 
theatre and their possible effect on 

“It-is nec- 
essary to 
just go back 
a little bit to 
the begin- 
Hei 20 f 
things so 
that you can 
get a clearer 
view of what 
thefuture 
may have in 


store, be- 
- cause the 
Frank Cambria thought 


comes to my mind of the things 
we did five years ago and the 
things we are doing today.* And 
looking into the dim future, I 
think the biggest problem we have 
is to think of what we are going 
to do five years from today, be- 
cause of all groups, I believe that 
Motion picture audiences display 
the greatest amount of fickleness. 


a Berlin, at the Grosserschau- 
Spielhaus, which was Reinhardt’s 
greatest effort, I believe, that thea- 
tre originally was a circus. It is 
one big bowl, with a lot of seats 
around it. And he transposed that 
into a theatre by cutting off one 
end of it. He carried his stage out 
into the auditorium, put on the 
elevated stage behind that, over 
the proscenium he built a tremen- 
dous dome in which he placed all 
those spotlights, so the lights hit 
down onto the stage without caus- 
Ig rays to go through the audi- 
€nee—which is always disconcert- 
ing. It is more mystifying not to 
See the source of light. 

“The theatre has no balconies, 
and is more the stadium effect. 
The week I was there they opened 
Up With the “Mikado.’’ Well, I 
Was surprised at“the ‘“‘Mikado” in 
German. I sort of felt that it was 
another German venture and 
wouldn’t amount to much. But 
Some friends of mine whom I met 
there said, “You say you want to 
See the theatre? Well, we will go 
there and see it.” 


rE I said I would rather see a 
. Ow there. But, anyway, we 
fae And, like a Smart Aleck, I 
ought I would be just wasting a 
perfectly good evening. 
__ To my surprise, I want to tell 
he Tight now that I saw in my 
Dinion the greatest production 
‘ver put on, on any stage in any 
Part of the world. They took the 


In speaking of foreign conditions in the 


our own productions Cambria said: 


“Mikado” and modernized it. They 
syncopated some of the numbers; 
they jazzed some of them. . The 
Geisha girls, instead of coming out 
in the Japanese kimona costumes, 
came out in up-to-date, very flap- 
perish costumes with the Japanese 
touch to them — just enough of 
that touch to make you under- 
stand that they were not, getting 
out of the picture. 

“They took the disguised son of 
the Emperor, dressed him up as a 
college boy—an American college 
boy—and called him the son of 
a sugar king, to get the story that: 
he was the son of the Emperor. 

“They had sixteen boys whom 
they brought over from London 
who did the same type of work as 
the Tiller Girls—and they were a 
sensation. 

“Instead of doing it-in two 
scenes, like we are in the habit of 
doing—we say, ‘Well, it is Gilbert 
& Sullivan, and it is tradition, and 
you mustn’t break away from tra- 
dition because if you do it won’t 
be the same operetta’—they broke 
away from that entirely and 
showed the operetta in about four- 
teen scenes. 

“Their artistry was superb. 
Their costuming was absolutely 
exquisite. 

“But the thing that got me the 
most, which was really very, very 
lovely, was that on account of 
their having to cut the stage off 
this end of the room—from the 
end of the proscenium wall to the 
wall of the auditorium is quite a 
space—they took little Chinese or 
Japanese pagodas and placed them 
one alongside the other, and they 
built a sort of a very cute sky-line 
of Japanese or Chinese houses. All 
the choruses that sang, sang out 
of those top windows. 

“In most of the dancing num- 
bers, the girls made their en- 
trances through those little doors, 
and came down the steps to the 
stage and out into the auditorium. 

“That hit me very hard. I said, 
‘That’s showmanship. It is mar- 
velous. That is bringing your au- 
dience and your stage into one. 
That is making your audience 
want to become actors’.” 

“And the audience are actors 
forcthat evening. I am sure that 


from a shownmanship point of 
view that is just the right thing to 
do. Instead of cutting off your 


stage from your audience, you 
have them both feel that they are 


a part of the samgq little idea— 
they are both having some fun. 
‘“‘Why do people want to dance? 
Just because they want to become 
actors, Why do they all want to 
join in community singing? Be- 
cause they feel that they want to 
do something that the actor does. 
“And if you cant get a little 
touch -of that in your audience, 
you can’t go wrong. 3 
“Those people have succeeded 
in doing it over there, so much so 
that I am really enthused about 
everything that I saw—as against 
what they do in Paris, The Fol- 
lies Bergere, much to my surprise, 
was just a very good revue—very 


exquisite costuming; very bad 
lighting—the worst lighting I 
have ever seen in my life was done 


GETS DENVE 
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R WELCOME 


FROM HIGH OFFICIALS 


That Ruth Taylor’s tour of the Publix Theatres in conjune- 
tion with her first starring effort, ‘‘Gentlemen Prefer Blondes,’’ 


will be an unequivocal success 
she was accorded in Denver and 


was indicated by the reception 
other cities on the first lap, and 


by the interest precipitated by her visit to New York, which city 
she reached Sunday, January 15th. 


In Denver and the other cit- 
ties in the early stages of her) 
tour she was greeted enthusias- 
tically by motion picture pa-| 
trons and literally besieged by 
newspaper feature writers and 
press photographers. In Den-; 
ver she was cordially welcomed 
to the state of Colorado by Gov- 
ernor William H. Adams, and) 
later received the keys of the 
city from Mayor Benjamin Sta 
pleton. Similar receptions have 
been accorded her in other ci 


On her tour she is acecompa- 
nied by William H. Wright 
from the Paramount West Coast 
publicity staff and by her 
mother. She is a sure-fire source 
of real-live news and through 
the medium of her charming 
personality and the nation-wide 
publicity she has already been 
accorded, should be a banner 


box office bet for-every theatre 


ties. 
PARAMOUNT’S 


on the cireuit. 


AMBASSADOR 


Ruth Taylor, Lorelei of ‘Gentlemen Prefer Blondes,” Arriving in 
New York with Her Mother and Bill Wright. ; 


PUBLIX ENTERTAINMENT IS BIGGER 
AND BETTER 


(Continued from Page 3) 


in France, particularly in Paris./o¢ its partnerships and its allied 


They don’t know what lighting is. 
And yet, if they would only take 
the trouble to go to Berlin, twelve 
hours away, and see what they 
are doing there, they would have 
a great deal of food for thought. 

“However, in Paris, I did see a 
very exquisite production—a very 
lovely piece of scenery. ‘There 
they are very excellent when it 
comes to a scenic effect or a thing 
painted for the stage. 

“But in Germany they are ab- 
solutely progressive. They told 
me they were tired of these George 
White Scandais revues and were 
going more into operettas with the 
new swing of the modern touch. 
And I say why can’t we do it? 


“It isn’t a difficult job to take 
any operetta and modernize it, in 
itself. But if it is done badly, then 
you had better hide your face in 
shame. But if it is done well, just 
like the ‘‘Mikado”’ in Berlin—and 
anything that is done well is good 
to look at—and can’t so wrong. 

“Somebody has to try these 
things. We may fall short of our 
original intention, but I don’t be- 
lieve if we use good judgment and 
common-sense we can go so far 
away that it will be had. I be- 
lieve that anything we would at- 
tempt today would have a certain 
smacking of class and-good under- 
standing of the stage.” 


organizations throughout’ the 
country, a tremendous amount of 
man-power that, properly harnes- 
sed, is able to bring to the in- 
stitution a continuous. guiding 
that ought to be beneficial and is 
beneficial. 

“T. might say that arrange- 
ments have been made to begin 
the next few weeks with a try- 
out house in Brooklyn, as just 
one of the things that happens 
mechanically. We are taking one 
of the Loew Theatres in Brooklyn 
—a neighborhood theatre of 
Loew’s in Brooklyn where they 
have been playing vaudeville and 
pictures—and putting a band on 
the stage without scenery, and 
playing split weeks there, with 
seven acts on the bill, so that we 
ean review fourteen acts a week 
in the one house in front of a 
band and get some more definite 
impréssions than we now get in 
ebtaining talent. 

“The boys have realized the 
necessity of getting their talent 
well in advance, both from the 
standpoint of cost and quality, 
with the net result that I believe 
they are now, and will be in the 
future, always six months ahead 
of themselves in the getting of 
talent, so that there won’t be 
this last-minute rush and taking 
something inferior because it is 
the last minute, or taking it at 
an excessive cost.’’ 

That those men in the field 
who have had a musical back- 
ground have keener sense of 
showmanship was the contention 
of Mr. Katz. For this reason, he 
said, efforts were being made for 


‘the assembling of such men in 


a training school under the di- 
rection of Jack Barry. 


In conclusion Mr. Katz said: 

“We start the new year, as you 
all know, with the right to look 
forward to the most favorable 
four months in our expérience— 
any of us—because never in the 
history of this business has there 
been a list of motion picture at- 
tractions in one quarter such as 
are available to you during the 
first quarter of this year. We 
count here, for example, twenty- 
eight outstanding, almost guar- 
anteed, sure-fire pictures, that are 
available to you in a period of 
fourteen or sixteen weeks.” 

Present at the session were the 
following partners and partner- 
ship representatives: Barney Ba- 
laban, A. J. Balaban, John Bala- 
ban and A. J. Stern from Chi- 
cago; A. H. Blank, Des Moines; 
Robert Lieber, Indianapolis; Mike 
Shea, Buffalo; George Trendle, 
Thomas D. Moule and Howard 
Pierce, Detroit; Maurice Barr, 
New Orleans; J. J. Ford, Boston; 
Harold Finkelstein, Minneapolis, 
and Charles Skouras, St. Louis. 
From the New York office were 
Sam Katz, Sam Dembow, Jr., 
Ralph Kohn, Dr. E. Stern, P. A. 
Raibourn, D. J. Chatkin, A. M. 
Botsford, Ed Olmstead, J. E. Me- 
Inerney, J. R. Cowan, N. W. Fin- 
ston, Earl Sanders, Frank Cam- 
bria, John Murray Anderson, 
Paul Oscard, Jack Partington, 
Milton Feld, Harry Marx, R. E. 
Crabill, Louis Lazar, Borros 
Moris, Irvin Talbot, Max Terr, 
Morris Press, Joe Finston and 
L. J. Furnam, 
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PUBLIX PARTNERS ENDORSE _ 
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NEW HAVEN GETS | 


PUBLICITY WITH 
FOSTER SCHOOL 


Jack Shelley, Publix press rep- 
resentative at the Olympia Thea- 
tre, New Haven, in which house 
the Publix productions make their 
first public bow, has effected a 
eleyer publicity tie-up with the 
Allan K. Foster School of Danc- 
ing. The Foster School has al- 
ready supplied a number of train- 
ed dancing troupes for unit shows, 
and will furnish additional en- 


sembles for stage shows to come. | 


Shelley has started a campaign in 
New Haven trough the medium 
of a newspaper tieup direct from 


theatre hand bills and local stores’ | 


cooperation, which will have as its 
objective the securing of a num- 


Publix circuit presentations. 

From the New Haven girls who} 
replied in the campaign, Foster} 
will select the twenty-five best | 
qualified to become dancers. | 
These girls will be trained in the | 
Foster studio in New York for a 
period of ten ‘weeks, under the | 
terms of the contract each girl} 
will be awarded when she is} 
chosen. When the period of train-| 
ing is completed, the girls will) 
start work on the Publix route | 
and receive a liberal salary and | 
a bonus. The girls will commute 
daily from New Haven to New 
York during the training period, 
and will publicized in New 
Haven until they make their ini- 
tial appearance in that city in a 
Publix presentation 


“BLUE PLATE” 
BEAUTY GIVES. 
HEALTH RULES 


| 
ber of new Foster Girls for ie 


be 


Lorraine Tumler, whose brown 
haired loveliness has graced many 
stage successes and who is now ap- 
pearing at the Theatre 
with (band leader’s name) and his 
(name of band) in John Murray 


Anderson’s “‘Blue Plate,” has two | 
steadfast rules that have helped | campaigns ever effectedjfor the per- 
{ |sonal appearance tour of a motion 
| picture star, or for anyone else for 
that matter, are now 
ducted by Publix Theatres’ press 
representatives. 
these rules when asked for them, |4nd publicity worked out in Buf- 
declaring that if these rules were | 
followed carefully, preservation of | 


her attain the beautiful skin tha 
has been the envy of the women 
and girls in her audiences. 

She readily consented to tell 


a beautiful skin was assured. 
“First,” she says, ‘“‘take an inven- 
tory of your general health and 
next pay special attention to the 
individual needs of your skin. The 
first to me is more important, for 


no matter how much care one may | 
take of the skin, unless there is | 
a basis of good sound health to/| 


supply it with nutrition, and good 


have the beauty and freshness 
that health alone can give it.” 
Miss Tumler said, 
classes of beauty seekers; first, the 


girls who honestly seek for beauty | plack velvet, ete. 

and a fine complexion through the | posters and trailers. 
above method; and secondly, the | 
girls who follow the cult of the | with 


cold cream clan. I leave you to 
decide which you consider the bet- 
ter.” 
Miss Tumler is noted for her 
"beauty and grace as well as the 
golden quality of her voice. Those 
who see her at the Theatre 
next week will see one of the fore- 
most singers of the modern gen- 
eration today and be able also: to 
note how well her method has 


succeeded. 


falo and Detroit the past 
weeks were big factors in the huge 
box office receipts rung up by the 


| screen. 
'and Osear Doob of Detroit not 


| respective cities with Murray sto- 
|ries, but publicized her to the max- 


jin advance. 
circulation that makes it sparkle 


with glowing vitality, it will not | 
|trailers and newspaper stories. 


“There are two |8rand lobby three weeks in ad- 


in Detroit News, announcing radio 
interview on its station WWJ— 
leading Detroit station. 
fans invited to send in questions 
sd be asked Miss Murray before 
mic. 
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Hazel Ellington, pretty Foster dancer in :““Blue Plate”. starts new fad 


by wearing “It” on hat. You may have original picture on request. 
Photo by Nathan, P. O. Staff Photographer. 


BIG PUBLICITY FOR MAE 


MURRAY AROUND CIRCUIT 


Some of the most comprehensive 


Interviews in all papers. 
Various tieups secured under 
difficulty account star’s refusal to 
pose for ANY photos. Composite 
photo of star with radio receiving 
{set secured quarter page music 
store ad. Ads set for week using 
available stills—jewelry, hat, sun- 
dae. : 
Automobile 
Murray’s use. 
Special articles by Miss Murray 
(woman’s page) in Free Press. 
During Miss Murray’s stay at 
Buffalo, Taylor got a great open- 


being cone 
The exploitation 


two 


piquant little star of stage and secured for Miss 
Charlie Taylor of Buffalo 
on- 


ly crashed the newspapers of their 


imum through the medium of a ing break in the newspapers, 
series of crackerjack exploitation cracking into four places in the 
lads. two Sunday editions. Miss Mur 


ray’s photo was used in the roto 
gravure section, in the Sunday 
drama pages, in the radio sections 
and with interviews. Stories were 
used in connection with four of 
| these photographs. 

A week in advance the special 
|series of articles by Miss Murray 
}on diet, dress, food, ete supplied 
: |by the Publix publicity depart 
costume, cut-out, life-size, against | Times, one article each day. The 
Other specal | stories were carried on the sine: 

|an’s page and created much inter- 

‘tite’ tieup | © At the end of each article a 
vali “ataiions, orchestras line was used calling attention to 
’|the fact that Mae was about to ap- 

| bear in person at Shea’s Buffalo 

|A half column cut of the princess 
|also was vsed each day with the 


The campaign on Miss Murray 
in Detroit was started four weeks 
Announcements of 
her coming were incorporated in 
all forecasts for the New Year, 


A large, artistic poster placed n 


vance, showing Murray in dancing 


“Merry Widow’’ 


ete. 

Mae Murray interview tied up 
with Congressional investigation 
of foreign movie boycott because 


serie 
of *‘soul kisses.”’ fare , 
P D ’ 
Murray photos in 40 windows. | “me's | ht gg of the| 
Special roto showing. ament, Miss Murray} 


Publicity four days in advance|the studio in Buffalo through sta 
be a princess, She al 

cess, she also offere 
send small booklets to cue wits, 
ing for them, telling how to retain 
that girlish figure. Ags a result of 
this radio talk, Miss Murray was 


Radio 


| 8poke to the radio audiences from | 


|tion WMAK, telling how it felt to| 


IMPROVEMENT © 
IN ENTERTAIN 
WITH BAN 


That the Publix stage productions 
distinct niche in the field of ente 
of the various Publix partners or their) 
tended the meeting at Atlantie City. Di 
productions; George Trendle, rep 
interests in Detroit, said: ree 
‘‘We are delighted with the stage Ds 
lighted with the shows you send out. 
make is in regard to your little tab 
They usually get that so high that its 
tiful drop you have in the back. 
footlights. £ 
‘But that doesn’t mean a@|7~ = 
thing, and it has nothing to do|Of eo 
with the policy. the ¢o 
“That is the only eriticism I rot 
ean possibly make on the whole pea n 
business. I think we are to be uche¢ 
congratulated on the shows we beds 
are getting.’’ was a 
‘We have noticed a very big |of novelt 
improvement in the New York 4s 
units,’’ stated Maurice Barr,|then @ 
emissary of the Saengers in}t : 
New Orleans. ‘‘We are yet mips 
small town showmen in that anal 
part of the eountry,’’ continued |; 
Mr. Barr. ‘‘Our problem of|tiful fr, 
overhead is just: as grievous to| there 
us as it is to you, and .we are ge 
looking upon the stage expense| o¢ 4 | 
as a very important point. With | think, 4 
the, stage band idea we are|we 
troubled with inereasing costs|'* 
in putting it over. | story, 


than th 
| ‘‘Some three months ago, Mr. made | » 
|Gueringer was here and he sug- oe 
igested the idea of the inter- : 
| change of leaders. I thought it 
;might be opportune to bring up 
\that point now. I think Bill’s 
|idea qt that time was rather re- 
|gional or sectional. But I think 
\if we could have a national in- 
terehange, it might help until 
jall the zones arrive at the maxi- 
|mum—that is, get an ideal per- 
|sonality to fit each operation 


**Sinece the 3rd of December 
the units have improved. We 
‘ran into the usual holiday lull, 
\of course. But I would like to 
get the reaction of the other 
|members on the interchange of 
\leaders— whether regional or 
}sectional or national.’’ 

Another who attested to the im- 
provement in the Publix stage pro- 
ductions especially within the last 


two months, was John Ballaban. 
Commenting on this, he said: 


“There has been a remarkable 
improvement within the last eight 
or ten shows. The talent has been 
coming through much better. 
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Swamped with fan mail d 
days following. oe 


_A Nash sedan and brilliantly at- 
“red chauffeur was promoted for 
the Princess On the tire cover 
was painted “Mae Murray, appear- 
ing in person at Shea’s Buffalo 
chooses the Nash.” The D ‘ 
re pennages by the prince, u 
he car for sightseeing at Niagara 
| — aa the Canadian fron- 
aes ee as between the hotel 
| Some fine interviews gave the 
| Star some valuable space for the 
;Opening. As a result of all this 
Pig Shea’s Buffalo, on Mon- 
| Cay, January 2nd broke all single 
| day records, even surpassing the 
| receipts for a single day on The 
| Bae Parade, Sousa, Whiteman 
| Vray, Ederle and like attractions. 


oo a a 
ea TR, 


Ge 


[oS 


1233.5 


| publicity, 


e Office has already 
1 the winners, and 
ars who awarded 


though she will 
1 use for it, she 
e will always trea- 


e $200 means much, 
there is a bigger, 


ething towards mak- 
owing for the South- 
f Publix Theatres. 


t this part of Texas 
gomeé of the cold- 


many years prompt-|_ 


$50. of this money 
harities of this 
understanding that 


warm comfortable 


istributed by the Uni- 
o the poor children 
One of the owners 
| department store 
over the idea that 
airs of warm hose 

st. As a further 
ng not only com- 


nal $60. has been 
elephoto lens which I 
ny movie camera and 
tter equip me in mak- 
cal news reel shots 
‘been presenting as 
tures of our Hippo- 


laynard and Johnny 


ecial exploitation | 
“Publix shows. 


‘by these stars will 
January and Febru- 


, it might be appro- 
time to mention the 


eal Santa Claus be- 


ity acts that has 


a Publix stage 


ammond’s Royal 


of knife throw- 
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BLIX BANDS WILL RIVAL ANY IN YEAR 


(S$ SANTA TO KIDDIES 
TH LASKY PRIZE MONEY 


Harrison invests part of 
‘in hose for children of poor 
n cold wave strikes Texas 


tation prizes awarded by leading film stars for 
paigns put oyer on their pictures during October 
r have been appropriately engraved with the names 
-and the stars donating prizes. They will be short- 
‘o the list of winners that was announced recently. 


received a number of apprecia- 


PUBLIX MEANS 


‘SOMETHING NOW 
AS TRADEMARK 


Stressing the value of the ad- 
vance leader of a unit show as be- 
ing of as much importance to a 
production as any other part of 


the show, A. M. Botsford, Direc- |: 


tor of Advertising and Publicity 
for the Publix Theatres Corpora- 
tion, requested 100 per cent co- 
operation through the circuit in 
the proper handling of the unit 
show screen announcements. In 
advocating a uniform system of 
running these act leaders he said 
in part: 
“We feel in the ‘Publicity De- 


partment that the trailer, or you 


might eall it the leader that goes 
ahead of the show, is just as much 
a part of the show as the act it- 
self. We would like to be assured 
that the leader is not changed. in 
any of the places where the act 
plays. In other words, we want 
to present it through that leader; 
“PUBLIX THEATRES PRE- 
SENTS ‘GYPSY LAND’” — or 
whatever the act may be. . 


“T am not entirely sure that in| 


all the places it goes through in 
that form. But I would like to ask 
your cooperation in that, because 


-we feel that the time has come} 


your field. 


shows, is that they have been ver- 


stage band policy—in other words, 
time, real beauty for the eye—en- 


worth while,” . 


PARTNERS “BACK 
PUBLIX UNITS 


(Continued from page 6) 


FINSTON CLAIMS NEW 
POLICY WILL BUILD 
igen _ FINE MUSIC COMBINES 


conditions improved materially. Denouncing as a fallacy any contention that pit musicians could 
The theatre started to make real| not be switched for stage purposes, Nathaniel Finston, General Music 
money compared to what it for-| Director, pointed out to those in session at Atlantic City that such 
merly did.” interchanging was not a mere possibility but a fact, inasmuch as it 
A strong advocate of the Publix| had been done. 
units was Robert Lieber’ of In- “First of all,” said: Finston, “very recently we changed about: 
dianap6lis, who said, in part: | the grsecteen pereanne! in all a our idkpere gi haeRe ota oo «a <i 
‘ ’ long training in opera, symphony, musical comedy—anything base 
ue pratt nan = lan hinishenrteul on previous training, tuition, precedent. We had built up good per- 
sive line-up of what you have in sonnel, good orchestras, good, leaders; good players, men eminently 
mind—it just about overwhelmed | @ualified, based on the aforesaid training. And then, lo and behold, 


me. And yet, with the increased last Summer we went into the bands. 
. ’ Caen ene Ua EIn NE NENEnEE EERE enemas 
string of theatres that you have 


in malnds: FA eee Seen Ce ta UNIT SHOWS ARE what it means at this moment’to 


kept your foot well down on the ; 
, all of us. First of all, we had heard 
gropnd in the sisboratios aay tie ON SOUND BASIS of Sousa’s Band and Pryor’s Band. 

-__ We never heard of string basses 


enlargement of the program that 
That there has been an amaz- | except in obsolete and rare cases— 


A. H. Blank of Omaha said: 
“The shows, are coming along 
splendidly. After we first started 


“The word ‘band’ at that time 


you are contemplating. 

“As you know, we are young in 

Our theatre is just 
a little over six months old, and I 
therefore cafnot pass upon your 
change from what we-might term 
the’old Publix policy to the band 
policy as. well as can some of the 
other people with longer . experi- 
ence in back of them. 
“So I can therefore not pass up- 
on that, except to give you my own 
opinion as to the value of the 
change in entertainment rather 
than upon the increased business 
done, becausé the original Publix 
shows in Indianapolis were suffi- 
ciently new to carry along of them- 
selves. 

“T would like to say this, in con- 
nection with the band policy—that| 
what I enjoy about what has been 
done, particularly with the late 


productions and that its improve- | say, a string instrument in a brass 
ments have been many and sound | band might be a little ‘applesauce.’ 
since its inception more than two| ‘We knew of oboes, clarinets, 
years ago was the opinion voiced |and once in a while a bassoon, 
at Atlantic City by John Murray | brass instruments, trumpets, trom- 
Anderson, one of this country’s | bones, horns—and perhaps I can 
outstanding theatrical producers |mention brass instruments that 
and one of the main cogs in the/| you have never heard. ] 
production department since the “But the band, at that period 
birth of Publix. oh of our musical deve:opment I was 
“I think,” | sure meant. nothing such as Sousa, 
said Mr. An-| Pryor or Pat Conway, or any man 
derson, ‘“thejof that type, had in mind for a 
greatest/band. And, more positive than 
strength of|that, I knew that a band created 
type of showjon those lines would never give 
our existing |you the phase of entertainment 
is its flexibil-|that I knew most of us had in 
ity and’ vari-| mind — delicate accompaniments 
ety. To hamp- | incidental atmospheric bits. 
er it with aj “At that time, whenever I spoke - 
| theme . would | to anyone about a band, the afore- 
| retard it and |said band being able to play in the 
By —— have a_ ten-jorchestra pit symphony, opera or 
dency to submerge the band and |tradition, I was told that ‘biues’ 
the persanality of the leader. By | trumpet players don’t play in ‘the 
theme, I mean a story that would | pit, and that ‘moaning’ saxophones 
go through, = don’t: know that language and 
“Ziegfeld and ail. other pro-| ‘slippery’ trombones aren’t heard 
ducers of stage revues, which are | about that. phase of music. ; 
the nearest things to the hand 
units, have always tried to create | leader knew orchestra pit he could 
a connecting theme with which to|be given the proper orchestrator 
tie their shows together—and that |and the proper mechanical help, all 
has always been thrown out at the | up and down the line of what was 
dress rehearsal. We. tried that |required—and you had a perfect 
over and over again —- and we pit orchestra. If your stage band 


satile, that they have been chang- 
ing in character, that there has 
been a newness about some, more. 
so with some than with others, of 
course, which is always going to. 
be the case. But you have striven 
to carry on what you began in the 


entertainment with, at the same 


tertainment, if you please, well 


I am sure certainly did not mean = 


ing growth in the ‘Publix stage |or, as some. business men might - 


“T. did find, however, that if the - 


Megane can Saar vi adit 


-| coming stage production, “Fans.” 
sh | Also in this stage skow will be]: 


found that it interferred with the 
speed of the show. . 


» “For those that claim dur units 
have a vaudeville flavor, I may 
state they have a production value 
that vaudeville never had. To me 
the existing type of show is singu- 
larly suited to picture houses. - It 
entertains, which_is, after ally the 
only thing that makes a good 
show, whether it be an opera, 
drama or revue. 

‘New shows both in special. 
music and lyrics are a possibility, 
but would present many difficul- 
‘\ties. In the musical comedy shows, 
which are sometimes a. year in 
preparation and which employ the 
best brains available, there are 
nine failures to. every one success. 
Having been with Publix since its 
inception, I have watched its amaz- 
ing growth. Its improvements 
have been many and: seund.” 


when the word “Publix” really 
means something to the Public. 
“There was a time, two years |, 
ago, when we might have spent a 
great deal of money in advertis- 
ing Publix Theatres and: ballyhoo- 
ing what we hoped to do, and it 
would have had no effect ‘whatso- 
ever. But the time is now here 
when Publix, without any bally-. 
hooing, without spending money 
for advertising, hag really come 
to mean something to the public— 
and I think it is due mostly to 


- RUTH TAYLOR - 
ITINERARY _ 


Ar. New York City.... Jan. 15 
Ly. ‘New York City . .+-dan. 23 
Ar. New Haven, Conn...Jan. 23 
Ly. New Haven, Conn...Jan. 24 
Ar. ‘Boston, Mass. ..,..Jan. 24 
Ly. Boston, Mass. ... ..Jan, 24 
Ar. Buffalo, N. ¥. .... Jan. 25 
Lv. Buffalo, N. Y: .....Jam. 25 
Ar. Detroit, Mich. ....-Jan. 26 
Ly. Detroit, Mich. ..... Jan. 26 
Ar, Indianapolis, Ind. ..Jan, 27 
whole, I think the more value|yy, Indianapolis, Ind. ..Jan. 28 
there will be to the absolute in- ; eS 

dividual\. thentre: where’ that tapAr /Obicaeo, th yore ‘Jan. 28 
done. Lv. Chicago, Il. ......Jan. 31} 


“So, I would like to ‘ask your|Ar. ‘ Des Moines, Ia. ....Feb. 


“Therefore, the more we can 
publicize this Publix unit idea,. 
and the Publix organization as a 


donna of the “Greenwich Village 
Follies,” Carl Carroil’s “Vanities” 
and other big Broadway .produc- 
tions, whose voice has been heard 
to advantage in several Publix 
stage productions, will appear in 
John Murray Anderson's forth-. 


Ar. Tacoma, Wash. ...Feb 8 |] gcoey , 
iS hee woe ee pe ee 
Ly. Tacoma, Wash .+..Feb. 9 |] | vie iam 
Ar. Portland, Ore ... Feb. | : Chiat 


ANA” 


and 


co-operation with the Publicity |Tv. Des Moines, Ia. ... .Feb. 2 at 2 NEW SHOWS | 
Department in whatever we dO|,.° Omaha, Nebr. .....Feb. 2 AL ha NEES 
ean ue a iad see OD Bs | me 
along these Hues Ly. Omaha, Nebr. .....Feb. 3 - NEXT WEEK'S 
| lar, Salt Lake City, Utah-Feb. 4 |. tegen 
Dorothy Neville Back |1y, sait Lake city, Utah-Feb. 4 || PUBLIX 
Ge | ar, Seattle, Wash. ....Feb. 6 OPINION 
Dorothy Neville, formerly prima Ly. Seattle, Wash. ... _Feb. 8 ast  huek! Pecttheptanty © 
‘ 
9 
9 


Lv. Portland, Ore. ....Feb. 11] 
‘Ar. San Francisco, Cal. .Feb. 12 
Ly. San Francisco, Cal..Feb. 14 


: “RAINBOWS” 


A Boris Petroff Special 


Ray Eleanor Ball. © Ar. Los Angeles, Cal...eb. 14. | L_—————_____ 


|touches up their paris. 


.conductor knew what he was 


about, all you had to do was to 
give him the proper orchestrator 
and the proper surrounding help— 
and I.am here to telf you that I 
think your stage bands can be as 
good as Whiteman, if we. can get 
enough Whitemans on the stage— 
because. Whiteman has mechanical 
help doing for him what we keep 
on talking over here we want done 


on our stages and in our pits. © 
‘Now, New Haven for instance, 
has a twelve-man orchestra. And I 
believe I'may somewhat unadvis- 
edly say that New Haven is our 
best jazz band in the United States 
for a small bunch of men. They 
can play ‘hotter’ than anything I 
ean think of—and at a first show.’ 
“New Haven is playing produc- 
tion overtures with those same 
‘twelve men. But our orchestrator. 


‘conductor has a sympathy. for. 
that form of music, and at the 


| very worst, at least, we are getting 


two elements there that are sup- 
porting your pit theory. - 


done. If we can do it with twelve 


Birmingham, sixteen in Denver 
town. In fact, know it can be 


to give you a twelve-man orches- 


| tration—providing you don't get 


in the orchestra pit. some poor 


| devil who has no. sympathy for it. 


one way or the other. Ms 


Our pit — 


“{ refuse to believe it ¢an’t be 
men in New Haven, fourteen in. 


and eleven in Des moines—I-don’t | 
know why it can’t be done in every 


‘done. I know that we can get our-__ 
selves geared up in New York City - 
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Sell Your 
Stage Show | 


Publix Theatres Corporation, Paramount Build 
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You Know What Publicity Will Do For You! What Are You Doing Foi 


“WAROHIN OW” |ROUTE OF PUBLD 
cor pusticity) FOR WEEK BEG. 


“Leave no stone unturned to give Publix the 
high standing it holds in the world of theatres.” 


Opinion ve 


In connection with the Publix | 
stage show “Marchin’ On,’ the 
department in] 


Publix © 

Published by and for the Press Representatives and Managers of 
PUBLIX THEATRES CORPORATION i “N 

SAM KATZ, President | Kunsky publicity 

A ; | Detroit, working under the direc- 

A. M. Botsrorn Dr. Advertising Joun E. McInerney, Editor) tion of Oscar Doob, employed an 
Contents Strictly Confidential, exceptionally clever exploitation 


the} 


hn stunt. when that unit played 
SPECIAL CORRESPONDENTS Michigan Theatre. In Detroit} 
Yuern: Stewarts ood Oe ee ee Home Office, New York City | ‘‘Marchin’ On’ got a lot of val 
atari Per ee aie ra las Sire SE AIG areas aol Home Office, New York City | uable publicity on this stunt Its 
Russell Bei Moon’ 2.6 0.) oe Gos ae ea Paramount Theatre, New York City |} employment costs nothing and the 
Pack Shellew i GLE ay Ge NO a eae Olympia Theatre, New Haven, Conn, } returns are big It is being pass 
Penry  Spieged. 559s; is ea wing iw pane pls la (As Home Office, New York City }ed on because it can be adopted 
Tack MoCur dy. oc cen ae nies sete oe Olympia Theatre, New Haven, Conn. elsewhere, and ‘‘Marchin’ On’ stil 
Vernon Gray....1...: ASS aN neato eaten Metropolitan Theatre, Boston, Mass. | has the greater part ol the cireult 
John MicGeradl ook ois eatery Ae as Metropolitan Theatre, Boston, Mass. | to play. 
OS Be Pay Om go Sa aS earns Salers ties Shea’s Buffalo Theatre, Buffalo, N. Y. The stunt, effective at any tim 
Rill Brereten 0 se Sena eae a Shea’s Buffalo Theatre, Buffalo, N. ¥. | ie a celta AAA Shaw The D 
Qsean DQedi. © Coss aegis s yee ae Michigan Theatre, Detroit, Mich. | éeoit ‘Time rE, . 0 
Aide Beira Uo ore. CAR aia atin ue Indiana Theatre, Indianapolis, Ind. phans’ Fund Pitas nt won 
WK: Hollander. 465 Cae Saas) os ce SU saiae Chicago Theatre, Chicago, Ill. any killed i bi . accident 
Plavd By Lewis. east vais sale ok ae ain Soe Chicago Theatre, Chicago, Il. ipegry? : ora 
. . ray panes Instead of proposing a stage ben: 
1 TO EE VAS Sy cc 5 sD IE apa A te CU MR ON rn nen GAs ACs ...Chicago Theatre, Chicago, Hil. fit°show in the theatre which is 
John Joseph oe uet Bes a SG tees Chicage Theatre. Chicago, Il. mY lot Pi iT wa % : vk? Mey y 
Dave Lapton §. hss Gerdes a es Seis hain ein Sea ae nak Chicago Theatre, Chicago, Tl. a Das” ala thi " tee (ake 
Reeves sspy. . 4 Usain een ane eats Ambaasador Theatre, St. Louis, Mo. , altel pat ay ag i genes efiizay 
Harry Watts: sc. cous one eee ea Capitol Theatre, Des Moines, Ia. a hag highend A spaces oa 
Nate Pracdfeld . ogee £. WN we de eiieieee ne Riviera Theatre, Omaha, Neb. = ae Br TE eee ee - Bal 
Tan Goldbers. oe ae a ee eG Denver Theatre, Denver, Colo. aoe tal was acer i teh cis eee Bhd Yt ses 15 
‘Reymond Terranellasy isl oa eee eb Palace Theatre, Dallas, Texas " enh euch % a 
Robert: Reiley es. ae Ge Sa ee Texas Theatre, San Antonio, Tex. sear deeded yeas Wie ee 
Bud Burmester....... 4. et ae Sean aR Metropcelitan Theatre, Houston, Tex. Kuns pies i ty gst ee ey 
Sidney Dannenberg..........--.-4-- +4 Alabama Theatre, Birmingham, Ala. | UP the ilsedy gators D nee wee 
Manrice Barr. 635, G80 5s Goss Sod oa Saenger Theatre, New Orleans told at eee. Cee eee 
$i) apm aaa ae Pe eae eee ae Howard Theatre, Atlanta, Ga. | *% 0 the ninety oth aids % 
ten cents from ever} \ 
stories were aimed t ke any 


}listener who did 


| show for ten days ir 


“FOR BROOKL 


featured players 


That Gives The Heat): (%" 


a direct plug for each show 
|in print and over the ;: ever? 


thousands dollars result rT 
—but the coal you thousands dollars 
bi newspaper was denghied w 
. . * stunt. 
put inside of it! 
overy OV has occas 
Stop for a sien | Ber biel i 
and. think! oon v 
Isn’t it true? “chip s ever mort 
It’s not the stove that |°7*” * *°°*""s 
gives the heat but the “Marchin’ On” played the Mich 
eoal you put inside of|igan New Year week To git 
it! a holiday : t 
Advertising is to a!/amended “Ma 
atr i } i 
copa what coal is to a| Rady | Vi be ‘ . 
“Use more coal” you ore sdottin x] ted with tieuy 
would tell the man who} J 1 oc. ee ee 
complained that he/ wioa, “ sists an nd 
wasn’t getting enough|...~ Ms ing 
heat. : | ‘radio benefit show appeared « 
“Use better advertis- pte 1 ge so heel Soy 
in more icity too Oe lesson: 
g and more publicity | newspaper space as well as a lot 


is our prompt retort to} 
the manager who com-| 
plains that he isn’t satisfied with his box-office receipts. 

Curious, isn’t it? | 

The same manager, who realizes that the heat of a room depends 
on the amount of coal used, doesn’t appreciate that the success of a 
picture or stage show rests on the quality of advertising and publicity 
used. 

Yet every day brings fresh confirmaticn of this fact. 

Here is a theatre which plays a picture or stage show to good busi- 
ness. There is a theatre which plays the same show with disappoint- 
ing result. 

What’s the answer? 

Check up and you will inyariably find that it’s—Advertising and 
Publicity! 

Mind you, publicity is no miracle worker. It will not heat a luke- 
warm program picture into a piping hot Beau Geste, Underworld or 


Hula success. 


radio plugging 


“Last Command” 
Jannings’ Best 


| 
| 
| 
After seeing Emil Jar | 
nings in “The Last Com 
mand,” Sam Katz voiced his | 
opinion in the following tele 
gram to the men in the field 
We have just come down 
from Projection Room hay- 
ing reviewed Emil Jannigs 
in the Last Command stop 
We are desirous of going on 
persistently used, will keep the box-office sizzling steadily and warm 
the theatre with comfortable and satisfying receipts. 


record and telling you that 
this is greatest picture Fa 
mous Players has made to 
date and certainly Jannings 
greatest picture stop The 
proper enthusiasm in ad 
vance of the showing of this 
picture should in our opinior 
establish new box office rex 
ords stop After reviewin; 
picture let me know what 
you think’ stop I am sending 
special letter to all our man 
agers about this regards 
SAM KATZ 


When You Write Ad Copy 


First of all know the picture Then apply this test: 
or stage show. Does it appeal to any of the 
Set down on paper its outstand-| human instincts or emotions? 
ing features. Does it give interesting and 
Then write what you would} definite rather than general or 
say if you were going to present | vague information? 
it to a patron. Does it inspire buying appeal? 
Cut out superfiuous words, in- Does it answer where? When? 
consequential details and ambi-| What price? 


New Haven 
New York.. 


Washington. 


Boston . 


| One Week Lay Off 22 
Buffalo ..Shea’s Buffalo 21 (Russian 


i Detroit wei. 
| Cleveland... 
+ Tes ae tt. 
| Indianapolis 


St. Louis... 
Chicago 
Chicago 
Chicago .. 


Lay Off 


Des Moines .. 


Omaha 
Denver 
Lay Off 
Dallas 


Ft. Worth... 
San Antonio. 


Houston 


New Orleans... 


Birmingham 
Atlanta 


U 


“MILADY'S 


STEPS AND STEPPERS” 


TAKE AC 
“ROMAN N 
“HAWAII” 


a VE 


zanine and 1,000 in| 


tl ileon 


= - 


Pitti Pa 


The ceilings will be un-| Wile 


en aee 
of 
and 


p the 


nteri 
len, with s 


manti 


g fountains playing under the 
nbeams 


\ disappearing orchestra 


Lire . 


many spectacnlar combinations 


tL eoLlore d 


combine to make the Brooklyn 


Pay ami int 
truetural 


aqom when 


The stage itself, with a 65 foot 


hn .The Denver 11 (Dancing 


and Dy Kalb avenues 18 fo ib 


t 18s made by oftiecials of the : 
is 0 Publix 


will be ready for the publie 


sharp contrast to the common-/ moat 
ce exterior \ huge fover, well as 


nd rare fittings. Theliyna 


an 


e Constr icted to resemble 


prmenenennaraninrss 


Band No. 

a ciate Olympia 25 
,...Paramount 24 
. Loew’s Palace 
Metropolitan 23 


Ne Michigan 20 Highlig 
Loew’s Allen 19 (Merry 

ed ee Indiana Special Band 
... Ambassador 18 
..».Chicago 17 

a Ghee Uptown 16 (Steppin 
.... Tivoli 15 (Listen 

14. (Moonlit 

Hone ae Capitol 13 (Shadowl 
.... Riviera 12. (Florida} oa 


10. (Dixielandyi 4 
...e.sPalace 9 (Dance 
..The Worth 8 (Flying 
-.++++-Texas Special (Making?) 
Metropolitan § (Jazz A Lam 
Saenger 6 (Joy : ot 
Alabama ¢ (Way Out 
Howard 3 (Tokio Blues 


nit Shows Now in the | 


FAN” 


HANCE” 


IGHTS” 


| re 
ext year the eyes of the : 
ew home of the newest “# 
the “‘Brooklyn Paramount™ 


é@ world’s largest group ah 


+} 


The +} 


eatre will have a 
s fashioned after the plan of 1 r 
all within an 1ll-stery ¢ ler 
he theatre proper 
ritable fairylanc : 
itable airyland, in | than 


: 


ng, will be a 


iseum, with art) Publix 


with about 2,000 | will 
main floor, 500 on a | Stay 


will be reminiscent | 
us Bobolo Garden| 
lace at Florence, Ita-| new 


lieal 


p blue t ) give the im- ‘ 
film pr 


moonlit skv Cloud 
twinkling stars will | ma 
illusion. The walls 


r of a tropical gar- 


hrubbery and foliage 
e nooks, and splash- 


magi¢ flying stage,” 
lighting effects, will 
the outstanding} 


sensation in theatre- 
if opens. 


| 
| 
But advertising, publicity and exploitation if intelligently : 
| 


pening and a 40 foot depth, with 


guities. Does it suggest action? : 
an aperture of 80 feet, is more 


